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1. Report Central Entry Point

Q: What are your impressions of this page? What do you think it does? What is its purpose?

%% NielsenlQ Discover Monitor mybusiness  Choose atemplate  Build atable  Find my stuff

Filter Templates By o

Report Templates Guided Flows Retail Measurement OmniSales f

My favorites View all
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Would you favorite your most used
report templates and guided flows?
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Recently open View all
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What do you expect to find in a
recently opened section?
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What do you expect these
filters to do?

How would you go about
changing the filters?

Expectation; User clicks the
pencil icon to change their
selections.

What is a Guided flow mean to
you?

Mow that you know what a
guided flow is... could you
visually distinguish it on the
screen?

Expectation:
Purple ouline in card
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How would you change your
view to only see guided flows?

Expectation: User clicks on
the Guided Flow filter
bubble,

2. Report Central Filter Menu Setup
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Monitor my business Choose a template Build a table

Find my stuff

Filter Templates By
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My favorites View all
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3. Report Central Filtering
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4. Opening a Guided Flow

h\ NielsenlQ Discover Maonitor my business Build & table Find my stuff

Choose a template

Filter Templates By @
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Recommended View all
Expectation:
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Click on the title
Through the Kebob Menu
Cluick view
add
Recently open View all
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5. Report Viewer
Q: What are your impressions of this page? What do you think it does? What is its purpose?
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Expectation: roaduct Performance iswpons
It is a film strip
Click on the cards to navigate Sales overview |:| Trend share & sales :l Sales overview |: Trend shara & sales |:| Volume decomp |:| Pa-_rfurma-nce due to |:|
drivers tree
I see a toolbar that | can use to
edit filmstrip/cards
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Compare Sales of Cat food, Top 8 Brands in Chicago SMM & SMM xAQC during 12 we 28-Jan-2017 vs. Year Ago
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6. Make changes to a flow
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How would you make edits
to the filmstrip? -
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toolbar, Mames some of the Compare Sales of Catfood, Top 9 Brands in Chicago SMM & SMM xA0DC during 12 we 28-Jan-2017 vs, Year Ago
tools.
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7. Add a report
%% NielsenlQ Discover Monitormybusiness  Choose atemplate  Buildatable  Find my stuff
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8. User understands how to find insights to their report
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analytical summary for the
user about their reports

overall health/status.... Sales Overview

where on the Ul do you think Compare Sales of Catfood, Top 9 Brands in Chicago SMM & SMM xA0C during 12 we 2B-Jan-2017 v& Year Ago
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